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Happy New Year!

I’'m Wayne Mincey, CEO at Datos Insights. As
| look at the year ahead, | see financial services

at the centre of global change and opportunity
in 2024,

As is often the case, opportunities are

rooted in uncertainty. There are questions
about the world economy, especially surrounding the potential for a global
recession. We're looking at contentious US elections and the most significant
international conflict we've seen in decades. Technological innovation, climate
change and economic disparity also continue to influence how leaders define
priorities and strategies. When our clients are able to anticipate forces shaping
the year ahead, they can respond faster and in smarter ways.

The need to respond to market changes extends to how we operate at Datos
Insights, too. We will continue to help our clients ask the right questions and
provide them with facts, insights and advice to equip them in making the best
choices. In addition, based on what we've learned from our clients and what we
see in the broader market, we’re making several major investments in 2024.

One is to enhance our collection and delivery of data. RBR and other Datos
Insights practices are a valuable source of unique data today. We plan to
expand the scope, analytics and technology we deploy in our data strategy to
improve the impact it has for our clients.

Another investment area is Al. At the same time that we provide in-depth
insights to guide our clients’ Al strategies, Al is helping us too. We believe it

is a tool to help improve human performance, not replace it. It supports our
research efforts, helps us derive better insights from data and expands how we
can serve clients.

Readers of Banking and Payments Bulletin will be among the first to benefit
from these investments as we will be including more proprietary research
each month covering a broader range of topics and a greater analysis of the
latest trends.

As I'm sure you'll agree, while 2024 has its share of uncertainty ahead, it is
also rife with potential. We're proud to partner with clients so that they are
prepared to thrive in any situation. Thank you for joining us on the journey.

Wayne Mincey
CEO, Datos Insights
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